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Agenda

= Healthcare expenditures in Germany
= The “out-of-pocket” healthcare market
= The Generation 50 + - a core target group

=  Market opportunities in the healthcare sector
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Healthcare Expenditures in Germany

,,Out-of-pocket”
healthcare
market
40 Billion Euro

Core healthcare
market

260 Billion Euro

Core Healthcare Market = erster Gesundheitsmarkt
,0ut-Of-Pocket” Healthcare Market = zweiter Gesundheitsmarkt

Source: Wiegand 2014
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Household Out-of-Pocket Expenditure on Health

DEFINITION:

“Household out-of-pocket expenditure on health comprise
e cost-sharing,

e self-medication and

e other expenditure

paid directly by private households,

irrespective of whether the contact with the health care system was established on referral
or on the patient’s own initiative.”

Self-medication = OTC = non-prescription medication

Source: OECD, 2015
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Out-of-Pocket Expenditures on Health

Increasing healthcare expenditures of private households and

non-profit organizations.

Healthcare expenditures in Billion Euro
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Out-of-Pocket Expenditures on Health by Segment
Biggest share of the segment “products” with 43%.

Healthcare expenditures of private households and non-profit organizations (Year 2014)

M Prevention/Health protection

id Medical services by doctors

M Caring/Therapeutic services

M Board and lodging

M Products: Medicinal products,
medical aids, etc.

Source: Gesundheitsberichterstattung des Bundes 09.05.2016
© Germany Trade & Invest www.gtai.com 7



© Germany Trade & Invest

lssue 3/ August 2015 The Business Magazine

ma rkEtS Germany

e interview
E."‘E:':; an Federal

with r for
Aftairs

nd Energy
Sigmal‘ Gabl‘lel

Wellness

Exercise %

HEALTHY
LIVING

Market boost: The out-of-pocket health
phenomenon and its opportunities.

CHAMGES. CHALLEMNGES. CHANCES.
Revitalizing eastern Germany
following the reunification. p8

RIGHT TD ¥OUR DOORSTEP
The e-food market is developing
into a tasty treat. p2&

GT[‘. GERMANY
TRADE & INVEST

www.gtai.com

8



Out-of-Pocket Spending on Health per Adult

Out-of-pocket spending per adult:
~ 900 Euro p.a.

Source: Roland Berger, 2007; Bundesministerium fiir Gesundheit, 2015
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Out-of-Pocket Spending on Health per Adult

Willingness to pay out-of-pocket:
+27%"

* Reprdsentative Studie von Roland Berger im Jahr 2007. Die Befragten waren zwischen 18 und 70 Jahre alt.
Source: Roland Berger, 2007; Bundesministerium fiir Gesundheit, 2015
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The Generation 50 + - a core Target Group

More than 50% of the consumer spending is generated by
the Generation 50+.
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Abbildung C.32: Konsumanteile der unter und Uber 50-Jahrigen in 2005 und 2035
ohne politische Reformen bzgl. Erwerbsbeteiligung, Abgaben und Haushaltspolitik
(Basisszenario)

Source: BfFSFuJ: Wirtschaftsmotor Alter, Endbericht, 2007
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Market Opportunities in the Healthcare Sector

Source: Statistisches Bundesamt, Statista, 2013
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