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While Pharma growth experiences a number of constraints, OTC still
benefits from a range of growth drivers

Top Corps contribution to growth falling Low number and quality output from R&D
rapidly

Generics dominating large therapy Demand constrained by
areas payers

PHARMA

OTC

Companies seek to exploit innovation and switch
opportunities

. Increasing access through new
Increasing health awareness

channels
Key players building strong brand Payers keen to promote self
identities medication
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OTC are non-prescription drugs and are sold either in pharmacies or are
available for general sale

OTC Data splits pack sales into self medication and prescription

Non Rx-Bound

RX'Bound (“total OTC")

Semi- Self-
ethical Medication

Bought Bought
with without
Prescription Prescription

Self-Medication includes registered and
unregistered products
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Only pharmacies are allowed to sell pharmacy-only OTC drugs which
dominate the market

New distribution models appear with pharmacy mail order and co-operatives
while the number of traditional pharmacies is decreasing
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Mail order channel improved price transparency for the consumer and
changes consumers’ shopping behavior

Price Price
Product and Pack description Pharmacy Mail Order
2014 2014
VGrlppostad
> GRIPPOSTAD C HARTKAPSELN 24 9,47€ ’ 5,54€
==
E
120 G 11,61€ ’ 8,97€
-; oBo orica’ __
i s'"ff' § SINUPRET UEB.T.EXTRAK 20 12,94€ ’ 9,36€
‘!3',52,5%3 q \l/ccj)(l)_'lé;AREN NV- GEL SCHMERZ 23.2 MG /G 1 16,10€ ’ 11,97€
5:
NASENSPRAY-RATIO. NAS.SPR.O.K. .09 MG
ERW 1 10 ML 3,29¢ N 20
ee[;'Mynol _________________________________________________________________________________________________________
= GELOMYRTOL KAPS MAG.RES 300 MG FT 20 8,68€ ’ 6,23€
THOMAPYRIN T.SCHM.CLASS 20 4,99€ ’ 3,54€
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Total OTC market is slightly growing while mail order channel is driving
the growth

Total OTC Market, Retail Pharmacy, Pharmacy Mail Order, Mass Market,
Sales m€, Market Share and Growth in %

+/-% €
| - v Calendar Year 2014
vs. PY
8

288 8.498
7.834 937
909 (11%) Total Market 2,5%
(12%) 859

806
10%

10%

Mass Market 2,7%

6.119 6.493 6.577 Retail Pharmacy I 1,3%
(7'8% ) (78%) (77%)
Pharmacy Mail Order - 11,6%
Year 2012 Year 2013 Year 2014

Bl Mass Market B8 Pharmacy Mail Order Retail Pharmacy

Source: IMS® International OTCIMS Database
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Please contact us for any further information:

Sr. Manager Key Accounts, Central Europe
IMS Health

Phone: +49 69 6604 4288
tkretschmer@de.imshealth.com

Principal, Commercial Effectiveness, Central Europe
IMS Health

Phone: +49 69 6604 4752
amueller@de.imshealth.com
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without the prior express written consent of IMS HEALTH.

In connection with data/figures used terms, such as ,patient, doctor, medical practice, prescriber or pharmacy”, do not designate any personal data
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